CAUSE NO. D-1-GV-11-000268

THE STATE OF TEXAS, § IN THE DISTRICT COURT
Plaintiff, §
§
v, § TRAVIS COUNTY, TEXAS
§
EYE LEVEL HOLDINGS, LLC §
D/B/A JAWA, et al, § ~
Defendants. § 345" JUDICIAL DISTRICT
AGREED FINAL JUDGMENT

On this date, came for hearing the above-entitled and numbered cause in which the
STATE OF TEXAS (hereinafter “Plaintiff” or “State”), acting by and through Attorney General
of Texas, GREG ABBOTT, and Defendants EYE LEVEL HOLDINGS, LLC D/B/A JAWA,
NEW ECONOMIC ORDER, LLC, SAGUARO MEDIA, LLC, EAGLE PARK, LLC, CYLON,
LLC, PLANET WEB, LLC, SMS CITY, LLC, BESTTXTS.COM, LLC, STANDARD PLAN,
LLC, WORLDTXTS.COM, LLC, MYTXTSMS.COM, LLC, TEXT CHARGE, LLC,
FYISMS.COM, LLC, NEWS ALERTS, LLC, MESSAGE PLAN, LLC, STANDARD
MESSAGE, LLC, CITY-O-GAMES.COM, LLC, ALL-GAME-CHEATS.ORG, LLC, HOT-
HOT-NEWS.COM, LLC, TOPICTEXT.COM, LLC, (“Corporate Defendants™), JASON
RANDAL HOPE and WAYNE P. DESTEFANO (“Individual Defendants™), having consented
to the entry of this Agreed Final Judgment (the “Judgment”), jointly move that the Court enter
this Judgment.'

STIPULATIONS

1. The Parties agree to the entry of this Judgment and, at their request,

' Ernest W. Souhrada was named as a defendant in this action. Plaintiff now provides notice of
nonsuit to Mr, Souhrada. In signing this Agreed Final Judgment, the Court signs an order of
nonsuit on all of Plaintiff’s claims against Mr, Souhrada and dismisses such claims without

prejudice,




THE COURT FINDS AS FOLLOWS:

a.

Defendants, by their signature below, attest that the Corporate Defendants are
currently servicing ongoing PSMS contracts with existing customers with Texas
area codes that were entered into prior to the Effective Date. Defendants may
continue to provide and bill for PSMS with respect to existing contracts with
consumers that were entered prior to the Effective Date unless and until the
customers terminate their contracts, provided Defendants comply with the terms
of this Judgment.

The Office of the Attorney General has asserted certain claims and causes of
action under the Texas Deceptive Trade Practices-Consumer Protection Act, TEX.
Bus. & Com. CoDE § 17.47 et seq. (“DTPA™);

Defendants deny the allegations of the Office of the Attorney General, and the
partics agree and stipulate that neither this Judgment nor the payment of money
by Defendants constitutes an admission by Defendants of any violation of the
DTPA or otherwise;

Defendants are willing to enter into this Judgment in order to resolve the State of
Texas’ litigation and arrive at a complete and total settlement and resolution of
any disagreement as to the matters addressed in this Judgment and thereby avoid
unnecessary expense and inconvenience;

Plaintiff and Defendants acknowledge that each party has agreed to the entry of
this Judgment solely for the purposes of settlement. Nothing contained in this
Judgment shall constitute an admission or concession by Defendants, nor
evidence or findings supporting any of the allegations of fact or law alleged by the

State or set forth in the State’s Petition, or of any violation of state or federal law,
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rule or regulation, or any other liability or wrongdoing whatsoever, and neither
this Judgment, nor any negotiations, statements or documents related thereto,
shall be offered or received in any legal or administrative proceeding or action as
an admission, evidence, or proof of any violation of, liability under or
wrongdoing in connection with any statute or regulations. However, nothing
herein shall prevent the Attorney General from using this Judgment in enforcing
the terms of the Judgment;

f. The corporate signatories hereto are officers/members of Defendants, are
authorized to enter into this Agreed Final Judgment on behalf of such corporate
Defendants, have read the Agreed Final Judgment and agree to the entry of same;

g2 Defendants do not contest jurisdiction or venue in this case;

h. This Agreed Final Judgment in no way affects, preempts, precludes or resolves

any matters with respect to any private claimants or other governmental agencies

or departments;
i This judgment is non-appealable; and
j- The Court shall have continuing jurisdiction to enforce this Judgment.

DEFINITIONS

For purposes of this Agreed Final Judgment, the following definitions shall apply:

a. “Clear and Conspicuous™ or “Clearly and Conspicuously” means: (i) with respect
to written communications, any statements or terms that are required to be
presented “clearly and conspicuously” pursuant to this Judgment shall be
presented in such font, size, color, location, and word choice, and contrast against
the background in which such statements or terms appear, compared to the other

matter with which they are presented, so that those statements or terms are readily
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understandable, noticeable, and readable; or (i) with respect to oral
communications, any statements or terms that are required to be presented
“clearly and conspicuously” pursuant to this Judgment shall be presented in such
speech and word choice so that it is readily audible, noticeable, and clear. If the
statement or communication governed by this Judgment modifies, explains, or
clarifies other information with which it is presented, it must be presented so that
itis in close proximity to such other information so that it is easily noticeable and
readily understandable and it must not be obscured in any manner. Such
statements may not contradict any other information which is presented with
them. For purposes of this Judgment, the disclosure requirements of the Mobile
Marketing Association’s U.S. Consumer Best Practices (the “Best Practices™),
including carrier specific guidelines, regarding font, size, color, contrast, and
location of a disclosure, shall serve as guidance in determining if a statement or
term is clear and conspicuous,

“PSMS” means premium short message services advertised, offered, or sold to
consumers.

“Advertisement” shall mean any attempt, whether a written, oral or electronic
statement or illustration, directly or indirectly, to induce the purchase of goods or
services, whether the statement appears in a brochure, newspaper, magazine, free
standing insert, circular, mailer, package inserl, package label, product
instructions, electronic mail, web site, homepage, television, cable television,
program length commercial or infomercial or any other medium. This definition
applies to other forms of the word “Advertisement” including, but not limited to,

“advertise” and “advertising,”
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d. An “advertised landing page” means the first web page that is viewed by a person
after clicking on an Internet advertisement; including any paid Internet search
result advertisement (i.e. Google sponsored links).

e. “Defendants” includes all entities acting in concert with the named Defendants in
this cause, including those entities identified in Exhibit A and any other entities
acting in concert with them. Ernest W. Souhrada was named as a defendant in
this action but is not included in “Defendants” as used herein. Notice is hereby
given of nonsuit as to him, and the Court herein orders a nonsuit on all of
Plaintiff's claims against him and dismisses such claims against him without
prejudice.

IT IS THEREFORE ORDERED, ADJUDGED, AND DECREED as follows:

3. Prior to resuming billing of existing customers with Texas area codes, as described above
in Section 1(a) (the “Existing Customers”), Defendants agreed to the following terms, which are
now incorporated into this Judgment for the purpose of regulating the contracts described in
Section 1(a):

a. Defendants have sent an agreed-upon message to all Existing Customers
informing said customers that they are subscribed to JAWA'’s services at a cost of
$9.99/month on their cell phone bill; and providing them with a toll free number,
and active web site, where customers can both cancel their services and receive a
full refund of amounts paid for those services,

b. Al least once per month, Defendants will send a renewal message (o its Existing
Customers with the program name, company name, opt-out/cancellation

information, price and subscription nature of service, and,
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c. Defendants have requested or will request that the Wireless Carriers, through
whom the Existing Customers are billed, modify the way that Defendants’
services are disclosed to customers on their cell phone bills, so that the company
is identified as “JAWA” on the phone bill along with an accurate description of
the subscription service (e.g. “recipe alerts”) that would not cause confusion as to
Defendants’ services to a consumer acting reasonably, and a toll free telephone
number the consumer can call to cancel their services and receive a ful] refund of
amounts paid, recognizing that linc items on bills are subject to space limitations.

4, Defendants, including the Individual Defendants either directly, or through any entity that
is created, owned, or controlled by the Individual Defendants, along with their officers, agents,
servants, employees, and attorneys, and those persons in active concert or participation with
them who receive actual notice of this Judgment, shall only sell, offer for sale, or bill for any
PSMS to any new consumers with Texas area codes (“New Customers™) upon full compliance
with the following:

a. GENERAL PROVISIONS RELATING TO ADVERTISING MOBILE
SERVICES
i.  Defendants’ advertising must be clear and conspicuous regarding all terms

and conditions associated with offers.
i,  Defendants’ advertised landing pages must clearly and conspicuously
disclose the following:
(1)  Subscription term;
(2) Price; and
(3)  How charges will be applied (i.e. charges are billed on the consumer’s

wireless phone bill),

Page 6 of 18



iii.

iv.

Vi,

vil,

Defendants’ advertised landing pages must clearly and conspicuously
disclose all methods to cancel and opt-out.

Defendants’ advertised landing pages must include another source (i.e. web
site or phone number) where subscribers can reference all terms and
conditions,

Any checkbox used by Defendants to reflect a consumer’s acceptance of
terms and conditions must be checked by the consumer and cannot be pre-
checked.

Defendants shall not use any subsidiary or business name that misrepresents
Defendants’ services, including using any name that causes confusion as to
Defendants’ services when billed on a consumer’s cell phone bill,
Defendants shall not use the following names for or in connection with the
solicitation and billing of New Customers: “Standard Plan,” “Text Charge,”
“Message Plan,” “General Messaging,” “Info Messaging,” “SMS Plan,”
“Premium SMS,” “Limitless Texts,” “Endless SMS,” “Mobile Message,”
“Unlimited Messaging,” “Text Info,” “My Text Info,” “SMS Info,” “Text
Program,” “Text Message,” “Mobile Texts,” “My Texts,” “Mobile
Messaging,” “Text Anytime,” “Mobile Text Plus,” “Standard Texting,”
“Text Offer,” “Messaging Plan,” “SMS Program,” “Discount Text,”
“Unlimited SMS,” “Text Usage,” “SMS Usage,” “Standard Tax,” “Texting
Program,” “Ultimate Texting,” “Text Advantage,” “Text Now,” “General
Texting,” “Unlimited Plan,” “Popular Texting,” “Text Plan,” “Absolute
Texting,” “Universal SMS,” “SMS Messaging,” “Text Refund,” “Value

Texts,” “SMS Text Plan,” “Worldwide SMS,” “Info SMS,” “Plan
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b.

Discount,” “Mobile SMS,” “Total SMS,” “Actual SMS,” “Vast Texts,”
“Texting Plan,” “Infinite Texts,” “SMS Texting,” “Texting,” “Get More
Texting,” “Messaging Unlimited,” “My Messaging,” “No Limit Texts,”
“Phone Pay,” “Reduction,” “Refund,” “Text Data,” “Text Messaging,”

“Text Plus,” “Unlimited Texting,” “Mobile Info,” or “Standard Message.”

PROVISIONS RELATED TO PREMIUM SHORT MESSAGE SERVICES

1,

iii.

Prior to offering PSMS for sale to New Customers, Defendants shall first

provide at least sixty (60) days written notice to the Plaintiff, Such notice

shall include the company name and program name for such PSMS. The

program name shall be an accurate description of the subscription service

(e.g. “recipe alerts”) that would not cause confusion as to Defendants’

services to a consumer acting reasonably,

Prior to obligating a consumer to any PSMS, Defendants must clearly and

conspicuously disclose (o such consumer:

(1)  The program name, company name or brand associated with the offer;

(2) A toll frec number, web site address, or the ability to text HELP for
full contact information for the company;

(3) A short description of the offered program;

(4) Price, in numerical format including the “$” sign; and

(5) Ifapplicable, the subscription term of the service.

On any web page used by Defendants to solicit a consumer’s cell phone

number for the purpose of selling PSMS, or used by Defendants to solicit

the consumer’s entry of any pin/password, Defendants must:
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(I) Clearly and conspicuously disclose all information in paragraph 4

)

&)

(b)(i1) above;

Disclose the price in direct proximity to the cntry field for the

consumer’s cell phone number or pin/password; provided, however, it

shall not be a violation of this section if Defendants comply with

proximity requirements of the Mobile Marketing Association’s U.S.

Consumer Best Practices, which currently require price placement

within 125 pixels of the number entry;

(@)

(b

(d

Any such price disclosure must be in a clear and conspicuous
size; provided, however, it shall not be a violation of this
section if Defendants comply with size requirements of the
Mobile Marketing Association’s U.S. Consumer Best
Practices, which currently requife price disclosure size of at
least 16px/lem;

Defendants shall not use any methodologies to distract from
any price disclosure, including blending the price disclosure
into any background image;(c) Defendants shall not include
any other disclosures with the price and term disclosures; and
Such price disclosure shall be immediately adjacent to (i.c.

above or below) the cell or pin / password submit field.

Clearly and conspicuously disclose the full terms and conditions;

provided, however, it shall not be a violation of this section if

Defendants comply with term and condition disclosure requirements of

the Mobile Marketing Association’s U.S. Consumer Best Practices,
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vi,

which currently require that at least the first three lines of the terms
and conditions be displayed above the fold of the screen as viewed on
a 1024x768 resolution monitor;

(4) Clearly and conspicuously disclose the billing term, the fact that
renewal occurs automatically, and that charges continue until canceled
by the customer; provided, however, that Defendants shall be required
to comply with any requirement of the Mobile Marketing
Association’s U.S. Consumer Best Practices for auto-cancelation of
subscription programs;

(5) Clearly and conspicuously disclose that the cost will be added to the
consumer’s cell phone bill; and

(6) Clearly and conspicuously disclose the short code that will be used to
text the consumer.

In any text message used to obtain the consumer’s assent to PSMS,

Defendants must disclose the price and subscription term before, and in

direct proximity to, any pin number or instruction to “reply yes” or similar

language.

At least once per month, Defendants must send a renewal message to its

PSMS subscribers with the program name, company name, opt-out /

cancellation information, price and subscription nature of service.

Any disclosure of PSMS Terms and Conditions must include:

(1) A phrase alerting the consumer that Carrier pricing will apply and
messaging frequency;

(2) Whether the service is a subscription;
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vii

(3) The fact that the premium charge will be added to the subscriber’s
wireless phone bill or deducted from their prepaid account;

(4) Contact information for the company (toll free number, email address,
or web site); and

(5)  The price and subscription term, which must be the first disclosure in
such terms and conditions.

Defendants shall in every submission or application to a billing aggregator

related to PSMS, identify the company name and the program name as

identified to the Plaintiff pursuant to paragraph 4(b)(i) above.

c. COMPLIANCE PROGRAM, TRAINING, AND AUDITOR ASSESSMENTS

.

Al least sixty (60) days prior to offering any PSMS to New Customers,
Defendants shall adopt, implement, and maintain a written program to
reasonably ensure compliance with Mobile Marketing Association U.S.
Consumer Best Practices and the terms of this Judgment (“Program™). The
program shall be comprehensive and fully documentéd to include the
technical and administrative procedures appropriate and necessary (o
reasonably ensure such compliance. Defendants shall consult a qualified,
objective, independent, third-party professional with expertise in PSMS and
the Mobile Marketing Association’s U.S. Consumer Best Practices, to help
write the Program. As part of this Program, Defendants shall designate a
corporate level officer who shall be responsible for compliance with the
requirements of the Program and, more generally, for overseeing efforts to

comply with the terms of this Judgment, industry guidelines, and the DTPA.
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iii.

A copy of the Program shall be sent to the Office of the Texas Attorney
General within ten (10) days of its creation.

At least sixty (60) days prior to offering any PSMS to New Customers,
Defendants shall require all of their employees who work on PSMS (“PSMS
Employees”™) to take a training course to reasonably ensure they have the
requisite knowledge, skill, and motivation to comply with the Program and
this Judgment. Thereafier, as long as Defendants are offering PSMS to New
Customers, new PSMS Employees hired after the Effective Date of this
Judgment shall complete the training within thirty (30) days of the date they
begin work. Further, each PSMS Employee shall receive periodic training,
no less frequently than annually, to reasonably ensure that they maintain the
requisite knowledge, skill, and motivation regarding compliance with the
Program. Upon completion of the training course, Defendants shall obtain
from each PSMS Employee completing the course a dated and signed
affirmation from the PSMS Employee that they completed and understood
the training, and will comply with the Program. Defendants shall maintain
copies of each PSMS Employee’s affirmation for at least three (3) years and
shall produce copies to the State upon request.

During any time within five years after the Effective Date of this J udgment,
if Defendants offer new PSMS program subscriptions to New Customers,
(directly or through a billing aggregator), Defendants shall obtain
assessments and reports (“Periodic  Assessments”) from a qualified,
objective, independent, third-party professional with expertise in PSMS and

the Mobile Marketing Association’s U.S. Consumer Best Practices
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(“Auditor”). The Periodic Assessments will be obtained semi-annually, and

shall:

(1) Identify all web sites, short codes, and business entities used by
Defendants and their affiliates to advertise and sell PSMS to Existing
Customers and New Customers;

(2) Examine each PSMS campaign directed at New Customers for
compliance with the terms and conditions of this Judgment;

(3) Examine ecach PSMS campaign directed at New Customers for
compliance with the Mobile Marketing Association U.S. Consumer
Best Practices; and

(4) Examine Internet search paid advertising, and other advertising, used
to market and sell Defendants’ PSMS to reasonably ensure that any
landing page to which the consumer is directed contains disclosures
and content consistent with the disclosures and content that was
provided to carriers and aggregators.h

Any Auditor shall be chosen by Defendants but is subject to approval by the

State, such approval not to be unreasonably withheld, All costs associated

with the Auditor shall be paid by Defendants, Defendants shall fully

cooperate with the Auditor and shall provide the Auditor confidential access
to any non-privileged information requested, that is directly related to the
sale of PSMS. The State shall be permitted to meet and confer with the

Auditor without Defendants’ participation, and shall be permitted to assist in

the scheduling of audits required by this Judgment and to review any

materials provided to or obtained by the Auditor.  The State shall have
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access to any information obtained by the Auditor and the Auditor’s reports
upon issuance of a civil investigative demand to Defendants pursuant to
Tex. Bus. & Com. Code § 17.61.

The State shall be permitted to conduct undercover purchases of
Defendants’ PSMS to test compliance with the terms of this Judgment. Any
subscriptions and amounts charged as part of these compliance audits shall

be cancelled and refunded upon request to Defendants by the State.

d. REFUNDS

Defendants shall continue JAWA’s existing, internal “No Questions Asked
Full Refund Policy” until such time as all contracts with Existing Customers
have ended or for at least one hundred eighty (180) days following the
Effective Date of this Judgment, whichever is later.

Defendants will publicize this policy, clearly and conspicuously posting it
on all web sites that have active customers and on jawa.com. In addition, on
cach such web site Defendants shall make a clear and conspicuous
disclosure on the home page of such site, above the fold as viewed on a
1024 X 768 resolution monitor, that reads: “Questions regarding a charge on
your cell phone? Click here or call 800-482-5392.” Clicking on the text of
the disclosures shall take the consumer to a web page that allows the
consumer to submit their cell phone number to request and obtain a full
refund of amounts péid to Defendants, with no limit. Calling the toll free
number will similarly allow the consumer to submit their cell phone number
to request and obtain a full refund of amounts paid to Defendants, with no

limit. In no event shall this refund program entitle a consumer to more than
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a complete refund of the amounts such consumer paid for Defendants’
goods or services. Defendants shall notify the billing aggregators and cell
phone carriers of this policy and refund program in writing prior to or within
seven (7) days of the Effective Date of this judgment, Upon request,
Defendants will send to Plaintiff a sworn statement listing all cell phone
numbers issued refunds in response to this program, and the amounts
refunded to cach.

PAYMENT TO THE STATE
IT IS FURTHER ORDERED, ADJUDGED, AND DECREED that:

5. The State of Texas shall have judgment against Eye Level Holdings, LLC; Cylon, LLC;
Jason Hope; and Wayne DeStefano in the amount of one million nine hundred ninety thousand
dollars ($1,990,000), which shall be paid to the State within three (3) business days of the
Effective Date. This payment shall be allocated as eight hundred thousand dollars ($800,000) as
the Plaintiff’s attorneys’ fees, and the remainder shall be allocated {o the General Revenue Fund
of the State of Texas.

MISCELLANEOUS
IT IS FURTHER ORDERED, ADJUDGED, AND DECREED that:
6. The State of Texas shall have all writs of execution and other process necessary to
enforce this Agreed Final Judgment. Defendants, by their signatures and the signatures of their
authorized representatives below, hereby acknowledge notice and acceptance of same; therefore,
no writ need be issued.
7. This Judgment shall be binding upon Defendants. If any Defendant merges with any
other business entity or sells, assigns, or otherwise transfers substantially all of its assets, such

Defendant shall provide reasonable prior notice to the surviving corporation or the purchaser,
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assignee, or transferee of this Judgment and its binding effect upon the surviving corporation,
purchaser, assignee, or transferee,

g Unless otherwise specified in this Judgment, and subject to the Court’s entering of this
Judgment, the terms and conditions set forth in this Judgment shall be deemed in effect from the
day all parties have executed it below, indicating their agreement to its form and substance (the
“Effective Date”). To the extent that the provisions of this Judgment conflict with any Texas,
local, or federal law, or the Mobile Marketing Association’s US Consumer Best Practices as they
now exist or are later enacted or amended, such law or Best Practice and not this Judgment shall
apply only to the extent such conflict exists. For the purposes of this Judgment, a conflict exists
if conduct prohibited by this Judgment is required by such Texas, local, or federal law, or the
Mobile Marketing Association’s US Consumer Best Practices, or if conduct required by this
Judgment is prohibited by such Texas, local, or federal law, or the Mobile Marketing
Association’s US Consumer Best Practices.

9. Defendants shall pay the State’s costs in this cause in the amount of ten thousand dollars
($10,000).

10.  Defendants shall not represent to the public that this Judgment constitutes approval by
Plaintiff or this Court of any of Defendants’ actions or business activities.

11, The Court grants Plaintiff’s request for nonsuit as to all claims against Emest W.
Souhrada, and Plaintiff’s claims against Mr. Souhrada are hereby dismissed without prejudice.
This judgment does not settle or release any claims against Mr, Souhrada.

12, Subject to paragraph 11 above, upon full and final payment of the amount required under
paragraph 5, this Judgment constitutes a complete settlement and release by the State of any and

all civil claims, causes of action, restitution, costs and penalties under the DTPA based on the
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conduct alleged in the State’s Petition or that is addressed by this Judgment and that occurred
prior to the Effective Date of the Judgment.
13 Subject to paragraph 11 above, this is intended to be a final judgment which resolves all

issues in this lawsuit, and all relief not expressly granted herein is denied.

SIGNED this ﬂﬁ\day of N ﬂo}/ , 2012,
AR

PRESIDING JUDGE

i Sulak
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AGREED AS TO SUBSTANCE AND FORM AND ENTRY REQUESTED:

GREG ABBOTT
Attorney General of Texas

DANIEL T. HODGE
First Assistant Attorney General

JOHN B. 8COTT
Deputy Attorney General for
Civil Litigation

TOMMY PRUD'HOMME

i )

Chief, Consumer Protection Division

/ e
WAYRf; DESTRFANO —

p TE DEFENDANTS

PAULSINGER (=

State Bar No. 24033197

C. BRAD SCHUELKE

State Bar No. 24008000
COREY KINTZER

State Bar No. 24046219
Agsistant Attorneys General
Office of the Attorney General
Consumer Protection Division
P.O. Box 12548

Austin, Texas 78711-2548
(512) 463-2185 (telephone)
(512) 473-8301 (facsimile)

ATTORNEYS FOR PLAINTIFF

S I. WILENCHIK
Wilenchik & Bartness, P.C.

2810 North Third Street
Phoenix, Arizona 85004
Telephone: (602) 606-2810
Fax: (602) 606-2811

Email: admin@wb-law com

J. GRANT WOODS

Grant Woods Law P.C.

Two Renaissance Square

40 North Central Avenue, Suite 2250
Phoenix, Arizona 85004

Email: gw(@graniwo e

ATTORNEYS FOR DEFENDANTS
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My Messaging, LI.C
SMS Dash, LLC

My SMS Info, LLC

No Limit Texts, LLC
Instant Texts, LLC
Unlimited Texting, LLC
Text Guru, LLC

Text Alert Plan, LLC
Text Messaging, LLC
Variety Texts, LLC
Mobile Info, LLC

SMS City, LLC

Refund, LLC

SMS Gamer, LLC
Pocket-texting.com, LLC
Best Texts, LLC
Discover Texts, LLC
General Messaging, LLC
Info Messaging, LLC
Besttxts.com, LLC
Unlimited TXT, LLC
Text Plus, LLC
Funtxts.com, LLC

SMS Plan, LLL.C
Premium SMS, LLC
Unique Texts, LL.C
Limitless Texts, LLC
SMS Gamer, LLC
Standard Plan, LLC

Healthinfonowsite.com, LLC

Info Text Alert, LLC
WorldTXTs.com, LLC
Endless SMS, LLC
Mobile Message, LLC
Gamer Data, LLC
Unlimited Messaging, LL.C
Weather Alerts, LLC
Xtreme Texts, LLC
Text Info, LLC

My Text Info, LLC
First Class SMS, LLC
SMS Info, LLC

Mega Texts, LLC
Mytxtsms.com, LL.C
FY1 Texts, LL.C

Text Program, LLC
Text Alerts, LLC

Text Message, LLC
SMS Alerts, LLC

PHOENIX/617713.1

EXHIBIT A--JAWA ENTITIES

Text Charge, LLC
Mobile Texts, LLC

My Texts, LLC

Mobile Messaging, LLC
Text Anytime, LLC
Reduction, LLC
TopicSMS.com, LLC
Mobile Text Plus, LLC
Standard Texting, LLC
Best Message, LLC
Text Offer, LLC
FYlIsms.com, LLC
Msg Alerts, LLC

News Alerts, LLC
Message Plan, LLC
Messaging Plan, LL.C
SMS Program, LLC
My Text Alerts, LLC
Standard Message, [LL.C
Primo Texts, LLC
Cool Texts, LLC
Kwiry, LLC

Discount Text, LLC
Unlimited SMS, LLC
Text Data, LLC

Absolutely-Games.com, LLC

Text Usage, LLC

SMS Usage, LLC

Standard Tax, LLC
SMSTXTs.com, LLC
Text-Dash.com, LLC
Texting Program, LLC
Ultimate Texting, LLC
Text Advantage, LLC
LOL-TXTs.com, LLC
City-O-Games.com, LLC
AllMobileAlerts.com, LLC
Text Now, LLC
All-Game-Cheats.org, LLC
GeneralTexting, LLC
Unlimited Plan, LLC

Txt Alerts, LLC

Mobile Gaming, LLC
Phone Pay, LLC

NewEdgeGaming.com, LLC

Popular Texting, LLC
Text-All-Around.com, LLC
Text Plan, LL.C

Absolute Texting, LLC
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OneShiftTwo.net, LLC
Universal SMS, LLC
SMS Messaging, L1.C
Mobile Alerts, LL.C
Text Refund, LLC
4Ever Texts, LLC
Hot-Hot-News.com, LLC
Value Texts, LLC

SMS Text Plan, LI.C
Worldwide SMS, LLC
Info SMS, LLC

Plan Discount, LLC
Mobile SMS, LLC
Game Pay, LLC

Total SMS, LLC

Zone Mobile, L1.C
Actual SMS, LLC
TopicText.com, LL.C
Vast Texts, LLC
Texting Plan, LLC
Infinite Texts, LLC
SMS Texting, LLC
Texting, LLC

SMS Nation, LLC
SMS-ing.com, LLC
Get More Texting, LLC
Message Alerts, LLC
Messaging Unlimited, LLC
Oboo News, LLC
Power Texts, LLC
Jaynet Mobile, LLC
Pegasus Blue, LLC
Alert Me Now, LLC
Grand Alerts, LLC
Great Text Alerts, LI.C
Info Alerts, LL.C

Super Info Texts, LLC
Forward Signs, LLC
New Ein, LLC

Square Landing, LLC
Shmooz Holdings, LI.C
Narrow Line, LI.C
Circular 411, LLC
Yellow Ball Holdings, LLC
Pupik Holdings, LLC



